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Michigan’s Trusted Partners of 
the LGBTQ+ Community

Consumers are paying more attention than ever before to how businesses and 
organizations navigate around diversity, inclusion, and equality both internally 
and externally. In fact, more than 75% of LGBT adults and their friends have 
expressed they’d switch to brands that are known to be LGBTQ+ friendly. The 
LGBTQ+ community has long been underrepresented in business, be it in sales, 
advertising, or company culture in general. But that tide is changing. According 
to a report by the National LGBT Media Association, the LGBTQ+ community 
has $1.7 trillion in annual spending power and is growing at its fastest rate 
ever. Companies that lay a strong foundation now are building genuine, lasting 
relationships that will pay dividends as the community continues to grow. 

Pride Source Media has been an advocate and supporter of the LGBTQ+ 
community for over 30 years. Through topical, thoughtful news, politics and 
entertainment content, we’ve built a highly engaged readership who look to our 

products to inform and enrich them. In 2022, Pride Source was recognized for 
Excellence in Transgender Coverage by The Association of LGBTQ+ Journalists 
(NLGJA) — a big win for the entire community.

By advertising with Pride Source’s products, Between The Lines, Pride Source 
Magazine and Pridesource.com, you’re making an investment in a community 
that is fiercely loyal to brands that support and welcome them. With  94% of 
our readers saying they’re more likely to shop with businesses that advertise in 
our products, Pride Source has long been a trusted partner for the LGBTQ+ 
community in Michigan and across the nation. 

Let us help you structure an advertising campaign that speaks to our readers 
— and grows your brand recognition within the thriving greater Michigan 
LGBTQ+ community.

2021 Award Winner
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Readership at a Glance

GENDER

52%		 Male 	 39% 	 Female 
4% 		 Trans 	 5% 	 Other 

AGE

30%		 18-30 years old 
44% 		 31-59 years old 
26% 		 60+ years old 

ETHNICITY

72% 		 White/European 
14% 		 Black/African Descent
11% 		 Latinx/Latine 
4% 		 Other 

RELATIONSHIP STATUS

28%		 Legally married 
26% 		 Partnered, not married 
40% 		 Single 
6%	       Other 

HOME OWNERSHIP

50% 		 Own primary residence 
34% 		 Rent apartment/living space 
16% 		 Live with parents, family or friends 

PETS

76% 		 Have adopted at least one pet
37% 		 Have dogs 
34% 		 Have cats  
5% 		 Other

EMPLOYMENT

63%		 Employed full-time
12% 		 Own their own business
14% 		 Students
11% 		 Retired

HOUSEHOLD INCOME

31% 		 > $100,000 
16% 		 $75,000 - $99,999 
19% 		 $50,000 - $74,999 
21% 		 $25,000 - $49,999 
13% 		 < $25,000 

EDUCATION

66% 		 Are College Graduates
32% 		 Have Advanced Degrees
14% 		 Have Associates Degrees
Virtually all are H.S. Graduates

 

ITEMS PURCHASED IN PAST 12 MONTHS

23% 		 New car 
53% 		 Smartphone 
60% 		 Computer 
70% 		 Major appliance or TV 

TRAVEL PURCHASED IN PAST 12 MONTHS

73% 		 Hotel or other paid accommodation 
58% 		 Airline tickets 
81% 		 Vacation of 3+ days 
9% 		 Cruise 

ENTERTAINMENT/DINING

41% 		 See a live performance at least once a month
80% 		 Dine out at least once a month
39% 		 Dine out at least once a week
43% 		 Attend a movie at least once a month
47% 		 Go to a bar or nightclub at least once a month

MEDIA INTERACTION PAST 12 MONTHS

34% 		� Prefer to read local LGBTQ+ media over national
49% 		 Have increased reading of LGBTQ+ local media
80% 		 Have read an LGBTQ+ news website 

*CMI’s 17th Annual LGBTQ Community Survey®
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85%
94% of Our Readers Say They 
Are More Likely to Shop with 
Businesses that Advertise in 
Between The Lines or online at 
Pridesource.com

say companies that support LGBTQ+ 
equality will “get more of my 
business this year.”

say they regularly read or view  
the LGBTQ media
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Full Half  V 1/3 V

JR

Half H

1/4

1/8 V

1/12 1/6 H

1/3 S

1/4 H

1/6 V

1/8 S

Between The Lines is distributed every other week to hundreds of sites throughout Michigan, 
with the heaviest concentration within the greater Detroit, Oakland County and Ann Arbor areas. 
BTL is picked up at coffee shops, restaurants, stores and entertainment venues — as well as from 
our colorful street boxes! It’s also mailed to hundreds of readers directly. Our top-level writers and 
content creators who have also written for National Geographic Traveler, GQ, Vanity Fair and The 
New York Times bring engaging stories on LGBTQ+ organizations, news and politics in Michigan 
and one-on-one celebrity features with international queer icons to the publication.

RATES PER  
INSERTION/AD 1x 6x 12x 26x

Back Cover $2,795 $2,605 $2,475 $2,205

Inside Front Cover $2,560 $2,415 $2,310 $2,100

Inside Back Cover $2,230 $2,130 $2,065 $1,910

Full Page $1,975 $1,870 $1,730 $1,650

Junior Page $1,375 $1,335 $1,240 $1,120

Half Page $1,085 $1,045 $985 $945

Third Page $775 $745 $710 $650

Quarter Page $645 $575 $535 $485

Sixth Page $450 $420 $385 $350

Eighth Page $385 $340 $320 $275

Twelfth Page $225 $215 $205 $175

AD SIZES

Full Page 10” x 11” Quarter Horizontal 10 x 2.55

Junior Page 6.61 x 7.95 Sixth Vertical 3.22 x 5.25

Half Horizontal 10 x 5.25 Sixth Horizontal 6.61 x 2.55

Half Vertical 4.92 x 10.65 Eighth Horizontal 4.92 x 2.55

Third Square 6.61 x 5.25 Eight Square 3.22 x 3.9

Third Vertical 3.22 x 10.65 Twelfth 3.22 x 2.55

Quarter Square 4.92 x 5.25

M A Y  1 ,  2 0 2 5   |   V O L .  3 3 1 8  |   F R E E

P R I D E S O U R C E . C O M

A Queer 
Southern  
Sanctuary

M I C H I G A N ' S  L G B T Q +  N E W S  S O U R C E  S I N C E  1 9 9 3

How one Florida city defies the state’s anti-LGBTQ+ reputation

A Queer 
Southern  
Sanctuary
How one Florida city defies the state’s anti-LGBTQ+ reputation

By Chris Azzopardi

’A  N I C E  I N D I A N  B O Y ’

The queer movie redefining 

romance and family

T R A N S  H E A LT H C A R E  A T  R I S K

Federal cuts threaten 

access in Michigan

R E V E L A T O R Y  R O A D  T R I P P I N G

The drive that helped a 

writer embrace her identity

’A  N I C E  I N D I A N  B O Y ’

The queer movie redefining 

romance and family

T R A N S  H E A LT H C A R E  A T  R I S K

Federal cuts threaten 

access in Michigan

R E V E L A T O R Y  R O A D  T R I P P I N G

The drive that helped a 

writer embrace her identity

The Travel GuideThe Travel Guide

2026 Editorial Rate Card
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Family Issue July 9, 2026

Telling real stories from LGBTQ+ 
families, couples and individuals in 
their efforts to build a family

2026’s Themed Issues

PS Magazine June 1. 2026

Michigan’s go-to resource and directory 
of equality vendors – for all things 
LGBTQ+

Motor City Pride June 4, 2026

The annual guide to all things Detroit 
and Motor City Pride. (With expanded 
distribution at the festival!)

Home Issue Mar. 5, 2026

Sharing stories about sexuality, 
relationships, healthy expressions of 
love, and ‘coming out’

Ally Issue June 25, 2026

Shining a spotlight on the critical role 
LGBTQ+ allies play in protecting and 
elevating our LGBTQ+ community

Wedding Magazine Apr. 16, 2026

Inspiring stories, resources and more for 
planning the perfect celebration.

Travel Issue April 30, 2026

Guiding travelers to LGBTQ+-friendly 
resorts, tours, excursions, etc.

Ferndale Pride May 21, 2026

The annual guide to all things Ferndale 
and Ferndale Pride. (With expanded 
distribution at the festival!)

Self-Care Issue Nov. 26. 2026

Our health and wellness issue, devoted 
to the ways our community enriches and 
nourishes ourselves and each other.

Arts Issue Aug. 20, 2026

Vibrant LGBTQ+ arts, cultural, musical 
and event content, designed to inspire 
and entertain.

Advertising your business alongside Between The Lines’ hyper-targeted, themed content is the turnkey 
opportunity that exposes your business to the super influencers in the LGBTQ+ market.
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2025 Editorial Schedule

33.02	 1/9/2025	 1/3/2025	

33.04	 1/23/2025	 1/17/2025	 The Finance Issue *Sp Ed

33.06	 2/6/2025	 1/31/2025	 The Sex Issue

33.08	 2/20/2025	 2/14/2025	

33.10	 3/6/2025	 2/28/2025	 The Home Issue

33.12	 3/20/2025	 3/14/2025	 The Music Issue

33.14	 4/3/2025	 3/28/2025	 The Cannabis Issue *Sp Ed

33.16	 4/17/2025	 3/21/2025	 Pride Source Wedding Magazine

33.18	 5/1/2025	 4/25/2025	 Spring Travel Guide

33.20	 5/15/2025	 5/9/2025	

33.21	 5/22/2025	 5/16/2025	 Ferndale Pride Issue

10.06	 6/1/2025	 5/9/2025	 Pride Source Magazine

33.23	 6/5/2025	 5/30/2025	 Motor City Pride Issue

33.25	 6/19/2025	 6/13/2025	

33.26	 6/26/2025	 6/20/2025	

33.28	 7/10/2025	 7/3/2025	 Family Issue

33.30	 7/24/2025	 7/18/2025	 Hotter than July Issue & Ann Arbor Pride Guide

33.32	 8/7/2025	 8/1/2025	

33.34	 8/21/2025	 8/15/2025	 Arts Issue

33.36	 9/4/2025	 8/29/2025	 Fall Travel Guide

33.38	 9/18/2025	 9/12/2025	

33.40	 10/2/2025	 9/26/2025	

33.42	 10/16/2025	 10/10/2025	

33.44	 10/30/2025	 10/24/2025	 Health Issue

33.46	 11/13/2025	 11/7/2025	

33.48	 11/27/2025	 11/21/2025	 The Holiday Guide

33.50	 12/11/2025	 12/5/2025	

33.52	 12/25/2025	 12/19/2025	

Issue	 Publication	 Deadline     	 Special Issue
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Issue	 Publication	 Deadline     	 Special Issue
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2026 Editorial Schedule

34.02	 1/8/2026	 1/2/2026	

34.04	 1/22/2026	 1/16/2026	

34.06	 2/5/2026	 1/30/2026	 The Influencer Issue

34.08	 2/19/2026	 2/13/2026	

34.10	 3/5/2026	 2/27/2026	 The Home Issue

34.12	 3/19/2026	 3/13/2026	

34.14	 4/2/2026	 3/27/2026	

34.16	 4/16/2026	 3/20/2026	 BTL Wedding Magazine

34.18	 4/30/2026	 4/24/2026	 The Travel Issue

34.20	 5/14/2026	 5/8/2026	

34.21	 5/21/2026	 5/15/2026	 Ferndale Pride Issue

10.07	 6/1/2026	 5/1/2026	 Pride Source Magazine

34.23	 6/4/2026	 5/29/2026	 Motor City Pride Issue

34.25	 6/18/2026	 6/12/2026	

34.26	 6/25/2026	 6/19/2026	 The Ally Issue

34.28	 7/9/2026	 7/3/2026	 The Family Issue

34.30	 7/23/2026	 7/17/2026	 The Black Pride Issue

34.32	 8/6/2026	 7/31/2026	

34.34	 8/20/2026	 8/14/2026	 The Arts Issue

34.36	 9/3/2026	 8/28/2026	

34.38	 9/17/2026	 9/11/2026	 The Business/Innovator Issue

34.40	 10/1/2026	 9/25/2026	 Travel Guide *Sponsored Editorial

34.42	 10/15/2026	 10/9/2026	

34.44	 10/29/2026	 10/23/2026	 The Election Issue

34.46	 11/12/2026	 11/6/2026	 The Trans Power Issue

34.48	 11/26/2026	 11/20/2026	 The Self-Care Issue

34.50	 12/10/2026	 12/4/2026	

34.52	 12/24/2026	 12/18/2026	

Issue	 Publication	 Deadline     	 Special Issue Issue	 Publication	 Deadline     	 Special Issue
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Sponsored Editorial
NEW OPPORTUNITY

Make a lasting impression on Michigan’s LGBTQ+ community through 
powerful, purpose-driven storytelling.
 
Sponsored editorial continues to be one of the most effective ways for brands to connect authentically with 
audiences, both in print and online. Why? Because it builds trust, boosts engagement, and delivers long-term 
value for your brand.

Partner with Pride Source and collaborate 
directly with our creative team to create 
content that highlights your commitment to 
local independent LGBTQ+ journalism while 
furthering your marketing goals. Whether 
it’s a feature on your community initiatives, 
a spotlight on your LGBTQ+ employees, 
or a deep dive into how your services make 
a difference, sponsored editorial helps your 
business show up with intention in front of 
Michigan’s LGBTQ+ and ally audience.

BETWEEN THE LINES | WEDDING ISSUE

14  |  APRIL 2024

Tips on selecting a venue 
from Tabitha Mason of 

Cornman Farms
One of the most critical decisions 

engaged couples will make is choosing 
a ceremony and reception venue. These 
choices will impact almost every other 
choice, so it’s important to get it right, but 
it can be challenging to narrow down the 
options and find something that feels 
like the best fit. Tabitha Mason, managing 
partner and owner of Zingerman’s Cornman 
Farms in Ann Arbor, shares her insights to 
help couples navigate the early planning 
stages.

1. Nail down the basics.
Mason suggests sketching out the big 

event by answering some basic questions 
that will inform your decision-making 
throughout the planning process:

When do you want to get married?
Are you hoping for a quick turnaround or 

do you want to plan farther ahead? Is your 
heart seat on a specific day or a particular 
season? “Once you announce your 
engagement, your well-meaning friends 
and family members will immediately 
start asking, ‘When are you going to get 
married?’ and being able to answer that 
question will buy you some time to figure 
things out,” Mason says.  

What is your budget?
Mason urges couples to address finances 

early in the process since that information 
will determine the wedding’s scale, guest 
count and overall feasibility. There’s another 

benefit to setting and adhering to budget 
early: “A well-documented budget can 
prevent conflicts and enhance the planning 
experience,” Mason explains. Trust her — 
as the owner of a very popular wedding 
venue, she’s seen it all!

Are you thinking big or small? 
Define the size of your wedding to align 

with your preferences and budget. “Having 
a general idea about whether you prefer an 
intimate wedding or a grand guest count 
will also help you think about budget and 
will ensure you don’t spend time looking at 
venues that won’t work for your wedding 
size,” Mason says. Most importantly, she 
adds, consider who you want by your side 
on the big day. This will help you narrow 
your venue options. 

When You’re  
      Stuck on the ‘Where’
When You’re  
      Stuck on the ‘Where’

SPONSORED EDITORIAL

Here’s why it works:
•	 Trusted by readers: 85% of consumers say they find 

sponsored content more trustworthy than traditional 
advertising.

•	 Stronger engagement: Sponsored content sees 
significantly higher engagement rates than standard 
display ads.

•	 Social by nature: It’s shared more often on social 
media, helping your message reach beyond our 
platform.

•	 Great for SEO: Story-driven content improves search 
rankings by delivering real value—not just promotion.

•	 Community connection: 71% of LGBTQ+ consumers 
are more likely to support brands that actively 
represent and engage with their community.

Data compiled in 2024 from various sources (ie. CMI 
Survey).
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RATE CARD

Basic
Basic is the perfect entry point for brands looking to build credibility and visibility with the 
LGBTQ+ community through authentic, story-driven content.

What’s included:
•	 Full-length sponsored article co-written with our editorial team
•	 Print placement in Between The Lines (bi-weekly newspaper)
•	 Digital feature on PrideSource.com
•	 Homepage spotlight for 14 days

At a glance: Print • Website • 2-week homepage feature

$2825

Premium
Premium puts you on the VIP list — one standout story amplified across print, web, email, 
and paid social so your brand owns every touchpoint our audience sees.
What’s included:
Everything in Basic, plus:
Extended digital spotlight: 30-day homepage feature + site-wide exposure
Newsletter highlight: Featured slot in the bi-weekly BTL Digest e-blast
Paid Meta promotion: Targeted social boost on Facebook and Instagram to reach even 
more readers
Jumbo display ad: Promote your article or link directly to your site (4-week run)
Social feature: Shout-outs on Pride Source’s Substack, Bluesky, and TikTok channels
At a glance: Print • Website • 30-day homepage feature • Newsletter • Paid Meta ads • 
Jumbo banner • Substack, Bluesky & TikTok shout-outs

$5000

Why it matters — for businesses and the community
 
A well-crafted sponsored editorial does more than elevate your brand; it spotlights 
voices, causes, and solutions that matter to LGBTQ+ readers. Businesses gain 
credibility and long-term customer loyalty, while our community benefits from 
discovering inclusive products, services, and stories that reflect their lives. When 
storytelling and advocacy align, everyone wins.

Ready to turn your mission into a story that inspires, informs and — most 
importantly — connects? Let’s get your editorial on the calendar.

71% of LGBTQ+ community members are 
more likely to purchase from a company that 
does outreach and advertises to the LGBTQ+ 
community (CMI).

Sponsored Editorial Continued
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RATE CARD (CONTINUED)

Pride Source Magazine Sponsored Editorial 
Choose the Basic or Premium Sponsored Editorial package and get everything included 
in your selected tier—plus a major upgrade. Your print article will also appear in our annual 
Pride Source Magazine, with extended distribution at Pride festivals across Michigan.
In circulation for a full year, this high-visibility publication is a trusted resource featuring our 
LGBTQ+ business directory—keeping your brand in front of the community all year long.

At a glance: Print • Website • Pride Source Magazine (year-long) • Homepage fea-
ture • Newsletter (Premium only) • Paid Meta ads (Premium only) • Jumbo banner 
(Premium only) • Substack, Bluesky & TikTok shout-outs (Premium only)

Basic $3,825 
or Premium 
$6,000

ADD-ONS

Custom Social Graphics (Facebook & Instagram)

•	 Eye-catching graphics to spark clicks and shares
•	 Sized for all major social platforms (Facebook, Instagram, Bluesky, LinkedIn)

At a glance: Social graphics • Multi-platform sizes

Contact Us  
for Pricing

Site-Wide Cross Promotion
•	 Embedded in-text links from 2-3 relevant PrideSource.com articles
•	 “Related Article” call-out boxes placed in high-traffic pieces across the site

At a glance: Embedded links • Related-story boxes

Contact Us  
for Pricing

Professional Photography 
•	 Half-day on-location or studio shoot with a Pride Source photographer OR
•	 Color-correction of your existing photos
•	 Edited, high-resolution images with full usage rights

At a glance: Pro photo shoot • Full usage rights

Contact Us  
for Pricing

Are you ready to introduce your 
business to LGBTQ+ Michigan?
Call (734) 263-1476 or email sales@pridesource.com to 
get started today.

Sponsored Editorial Continued
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88% of LGBTQ+ 
people say it’s more 
important than ever 
for businesses to 
show support for the 
community.
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Full w/ Bleed

Pride Source Magazine comes out each Pride season and 
is distributed at Michigan’s largest Pride festivals. It is also 
mailed to 1000+ households. This beautiful, glossy feature 
magazine is a staple on coffee tables in thousands of LGBTQ+ 
homes. It also features a print version of an entire directory 
of hundreds of LGBTQ+ businesses. Both the print and 
digital version are a “must-use” resource when readers look for 
equality-conscious businesses.

MAGAZINE

2025 – 2026        
FREE • ONLINE • IN PRINT

How a leading trans advocate is leading  

her community through new challenges

W H E N  B A C K L A S H  M E T  P U S H B A C K

How early LGBTQ+ activists 

paved the way for today’s 

movement

L E S S O N S  F R O M  T H E  L A N D

Finding calm in Michigan's 

natural spaces amid 

political upheaval

P L U S :

850+ inclusive businesses 

standing with the  

LGBTQ+ community

We All Need In This
The

Era

LGBTQ+ MAGAZINE & DIRECTORY

Mother

1/2 V

1/4 V

1/8

1/2 H

1/4 H

RATES

Back Cover $4825 Quarter Page $1465

Inside Front Cover $4195 Eighth Page $970

Inside Back Cover $3145 Bold Box Listing $399

Full Page $2565 Regular Listing $299

Half Page $1675

AD SIZES

Trim Size 8.125” x 10.875” Half Vertical 3.45 x 9.375

Two-Page Spread 16.5 x 11.125 in Quarter Horizontal 7.125 x 2.175

Full Page w/ Bleed 8.375 x 11.125 Quarter Vertical 3.45 x 4.575

Full Page Floated 7.125 x 9.375 Eighth Square 3.45 x 2.175

Half Horizontal 7.125 x 4.575

2025 SPONSORED CONTENT OPPORTUNITIES  
Wedding - Inspiring stories, resources and more
Contact sales@pridesource.com for more info

Home & Garden – All things real estate, home improvement and landscaping

Health & Wellness – All things better living, physical and mental self-care

Pride Highlights – Stories of LGBTQ+ Pride and Celebrations

Travel – The LGBTQ+ Guide to traveling Michigan
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Full w/ Bleed 1/2 V

1/4 V

1/8

1/2 H

1/4 H

RATES

Back Cover $4825 Half Page $1675

Inside Front Cover $4195 Quarter Page $1465

Inside Back Cover $3145 Eighth Page $970

Full Page $2565 Wedding Listing $399

AD SIZES

Trim Size 8.125” x 10.875” Half Vertical 3.45 x 9.375

Two-Page Spread 16.5 x 11.125 in Quarter Horizontal 7.125 x 2.175

Full Page w/ Bleed 8.375 x 11.125 Quarter Vertical 3.45 x 4.575

Half Horizontal 7.125 x 4.575 Eighth Square 3.45 x 2.175

The wedding bells are ringing! Pride Source Media is once again excited to bring our yearly 
Wedding Issue to readers – staple bound, glossy, and packed full of incredible LGBTQ+ 
stories and local advertisements. 

Partner with Pride Source Media to connect with LGBTQ+ readers in search of vendors 
just like you! From engagement rings, wedding venues and destinations, event planners 
and beyond, our publications are the one-stop source for LGBTQ+ wedding essentials.

WEDDING MAGAZINE

LGBTQ+ WEDDING MAGAZINE

2021 / 2022        
FREE • ONLINE • IN PRINT

LGBTQ+ WEDDING MAGAZINE

2021 / 2022        
FREE • ONLINE • IN PRINT

Our Weddings
Creating Our Own LGBTQ+ Traditions 

P L U S

Michigan’s First Pride: 

50 Facts, 50 Years Later

The HGTV Stars Helping 

to Rebuild Detroit

Over 950 LGBTQ+ 

Friendly Vendors

WEDDING EDITION

APRIL 2024        
FREE • ONLINE • IN PRINT

L E T ’ S  N O T  S A Y  ‘ F O R E V E R ’

How LGBTQ+ Couples  

Are Queering Their  

Wedding Vows 

P L U S :  
S O A R I N G  T O  

N E W  H E I G H T S

Spring Birding Is  
For Queers, Too

T H E 

W E D D I N G 
I S S U E

‘ PA R E N T S ’  T O  T H E  R E S C U E

A Facebook Group Is 

Helping Couples Find 

Volunteer Parents

UNIQUE OPPORTUNITY
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MARKETPLACE LISTINGS

Become an Equality Vendor and Get Listed 
in The Official “Yellow Pages” of the LGBTQ+ 
Community – Online and In-Print All Year Long

Featured online in the Pridesource.com Marketplace 

section and in print in the annual Pride Source Magazine, 

business directory listings are a trusted resource for finding 
businesses that support and understand the LGBTQ+ and 
ally community. 

Get listed for a nominal yearly fee and be featured across 
our entire product suite today.

80% of our readers say companies 
that support LGBTQ+ equality and 
market to the community are likely to 
get more of their business this year.

RATES

Regular Listing $299/yr

Enhanced Listing $399/yr

Interested in native editorial opportunities 
online and in print? Contact sales@pride-
source.com for more info.

LGBTQ+ MAGAZINE & DIRECTORY

2022 / 2023        
FREE • ONLINE • IN PRINT

The City  
Without Closets

How Michigan’s Gayborhood Became So Queer

P L U S

Michigan’s First Pride: 

50 Facts, 50 Years Later

The HGTV Stars Helping 

to Rebuild Detroit

Over 950 LGBTQ+ 

Friendly Vendors
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More than half of 
LGBTQ+ people 
say they are doing 
better than most 
financially.



734-263-1476  |  SALES@PRIDESOURCE.COM  |  18

Pridesource.com is widely regarded as the most popular LGBTQ+ 
website in the Midwest. With over a million unique visitors and 12 
million ad impressions served every year, Pridesource.com provides 
readers with remarkable content that’s important to this community, 
from breaking news, political commentary, entertainment and 
community activist coverage.

Our sophisticated delivery software tracks views and clicks on every ad 
and can generate easy-to-read reports for any online campaign. Take 
your campaigns even further through our social network channels and 
by including your ad in our bi-weekly digest that goes directly to our 
subscribers.

Need help with creative? Pride Source Media’s partner agency and sister 
company, Merithot, will be happy to design your ad creative for you. 

FACT: The average reader spends over 4 minutes on each article!

FACT: Pridesource not only serves compelling local content, but features 
exclusive celebrity interviews with names like Dan Levy, Cher, Meryl Streep, 
Charlize Theron, Billy Porter, Lady Gaga and Dolly Parton.

DOT COM

WEBSITE: www.Pridesource.com								                       PER MONTH

Inline Rectangle	 300 x 250	 JPEG, GIF, HTML5 	 220k		  :15 length, 3 loops		  $510
Mobile Leaderboard	 320 x 50	 JPEG, GIF, HTML5 	 220k		  :15 length, 3 loops		  $510
Leaderboard		  728 x 90	 JPEG, GIF, HTML5	 220k		  :15 length, 3 loops		  $805
Leaderboard		  970 x 90	 JPEG, GIF, HTML5	 220k		  :15 length, 3 loops		  $805
Wide Skyscraper	 160 x 600	 JPEG, GIF, HTML5	 220k		  :15 length, 3 loops		  $905
Half Page		  300 x 600	 JPEG, GIF, HTML5	 220k		  :15 length, 3 loops		  $905
Billboard		  970 x 250	 JPEG, GIF, HTML5	 220k		  :15 length, 3 loops		  $905

E-BLAST: 14,000 SUBSCRIBERS								                       PER BLAST	
E-Blast Tower Ad	 160  x 600 	 JPG			   100k		  N/A				    $350
E-Blast Banner Ad	 728  x 90 	 JPG			   100k		  N/A				    $350
E-Blast Button Ad	 300  x 250 	 JPG			   100k		  N/A				    $350
Dedicated Email Blast												           $1000		 		

PLACEMENT		  AD SIZE	 	 ACCEPTED 		  MAXIMUM	 LOOPING & 
			   (W X H)		  MEDIA			   FILE SIZE	 ANIMATION			   COST
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75% of LGBTQ+ 
people increased or 
maintained active 
readership of their 
local LGBTQ+ print in 
the last year.
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Campaigns, Video & Beyond
Through partnership with Pride Source Media’s sister company, Merithot 
Creative Marketing, Pride Source can now offer dynamic creative and digital 
marketing services to help Pride Source’s advertisers take their marketing 
programs to the next level. 

Powered by Merithot

Web Design
Information Architecture

Web Design

Web Development

Ecommerce Solutions

Search Engine Optimization

Video
Scripting

Storyboarding

Production

Post-Production

Motion Graphics

Webinars

Design
Brand Development

Branding Workshops

Logo

Identity Systems

Iconography

Graphic Design

Strategic Growth
Consulting

Customer Persona Mapping

Messaging

Campaign Development & 
Execution

PPC/Search Ad Campaign 
Management

Geofencing Campaign 
Management



Are you ready to 
introduce your� business 
to LGBTQ+ Michigan?
Call 734-263-1476 or email sales@pridesource.com  
to get started today.
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2021 Award Winner


